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RESUMO

Tendo em conta o crescimento do turismo nos Agores, nos ultimos anos, procurou-se
relacionar esta tematica com a organizacdo de casamentos, mais especificamente os
destination weddings, que sao eventos realizados fora da area de residéncia dos noivos.
Deste modo, definiu-se como objetivo deste trabalho estudar a gestdo dos eventos

turisticos, os destination weddings, nos Agores.

O presente relatorio descreve a experiéncia de estagio na Ambiance Weddings
Azores (AWA), especializada na organizacdo de destination weddings nos Agores, entre
os meses de julho e dezembro de 2024. O trabalho final tem como finalidade a obtengao

do grau de Mestre em Gestao de Empresas (MBA).

Num primeiro momento, ¢ realizado o enquadramento tedrico, onde se entende que
os Agores albergam caracteristicas favoraveis aos destination weddings, como: a
localizagdo estratégica, as rotas aéreas variadas, as boas condi¢des climaticas e as
paisagens naturais de beleza singular. A contratacdo de uma wedding planner, pode ser
uma mais-valia para os noivos no planeamento de um destination wedding. A partir da
caracterizacdo da AWA, salienta-se que € uma empresa com experiéncia na area e
reconhecimento internacional, preocupada em ir ao encontro das expectativas dos

clientes.

Das atividades desenvolvidas, pode-se realgar a presenga e a assisténcia nos
casamentos de 2024, o apoio na fase de primeiro contacto, a contratacdo ¢ onboarding
dos noivos e os planeamentos dos casamentos de 2025 e 2026. A partir da analise de
dados qualitativos e quantitativos complementares, enumeram-se quatro razoes para a
escolha do destino Acores: a ascendéncia portuguesa dos noivos, a beleza natural, a

localizagdo estratégica da regido e o orgcamento do casamento.

Por fim, na analise critica, evidencia-se que a AWA ¢é uma empresa com visao €
potencial de crescimento para o futuro. Com o crescimento dos destination weddings na
regido, recomenda-se um incremento no nimero de espacos de eventos ¢ uma melhoria
das condi¢des oferecidas. Com os conhecimentos adquiridos durante o mestrado,

conclui-se que a AWA possui uma estratégia de foco na diferenciacao.

Palavras-chave: Atratividade de eventos turisticos; Destination weddings, Eventos

turisticos.
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ABSTRACT

Given the growth of tourism in the Azores in recent years, it was sought to relate this
topic to the organization of weddings, more specifically destination weddings, which
are events held outside the engaged couple's area of residence. Thus, the objective of
this report was defined as studying the management of tourist events, destination

weddings, in the Azores.

This report describes the internship experience at Ambiance Weddings Azores
(AWA), which specializes in organizing destination weddings in the Azores, between
July and December 2024. The final work aims to obtain a Master's degree in Business

Administration (MBA).

First, the theoretical framework is presented, which explains that the Azores have
characteristics that are favorable to destination weddings, such as: their strategic
location, varied air routes, good weather conditions, and natural landscapes of unique
beauty. Hiring a wedding planner can be an added value for the engaged couple when
planning a destination wedding. Based on the characterization of AWA, it should be
noted that it’s a company with experience in the field and international recognition,

concerned with meeting customer expectations.

Among the activities carried out, it’s highlighted the presence and assistance at the
2024 weddings, the support during the initial contact phase, the hiring and onboarding
of the engaged couple, and the planning of the 2025 and 2026 weddings. Based on the
analysis of complementary qualitative and quantitative data, four reasons for choosing
the Azores as a destination are listed: the portuguese ancestry of the couple, the natural

beauty, the strategic location of the region, and the wedding budget.

Finally, the critical analysis shows that AWA is a company with vision and growth
potential for the future. With the growth of destination weddings in the region, an
increase in the number of event venues and improvement in the conditions offered are
recommended. With the knowledge acquired during the master's degree, it is concluded

that AWA has a strategy focused on differentiation.

Keywords: Attractiveness of tourist events; Destination weddings; Tourist events.
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